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Vseobecné informacie o predmete

Popis

Predmet Marketingova komunikacia v podmienkach krajin V4 je vyucovany v ramci realizacie Univerzitného grantu,
ktory je financovany VySehradskym fondom. Tento predmet je uceny Studentom 1. rocnika Il. stupia vzdelavania
na FEP PEVS. Predmet je uceny na zvladnutie tedrie a technik aplikovatelnych vo vsetkych hlavnych funkciach
marketingovej komunikacie: reklama, PR, priamy marketing, podpora predaja, online komunikacia a osobny
predaj.

Marketing Communication in the conditions of V4 countries is a compulsory course for the graduate students of the
International Business department. This course will examine the theory and techniques applicable to all the major
marketing communication functions: advertising, public relations, direct marketing, sales promotions, online
communication and direct selling. Moreover, it will provide a knowledge base that will allow students to research
and evaluate a company’s marketing, promotional situation and use this information in developing effective
communication strategies and programs.

Visegrad Fund - University Grants.




Marketingova komunikacia v podmienkach krajin V4/Marketing Communications in the Conditions of V4 Countries

Témy Introduction to Integrated marketing communications (IMC). Communication
prednasok and Mass media.
Uvod do Integrovanej marketingovej komunikacie a masmédia.
1
2 Corporate Communication. (organization identity, culture, image)
Korporatna komunikacia, identita a imidz organizacie, kultura
Empirical research in communication with customers, external influences in
3 consumer behavior, general and in the V4 countries conditions-GL.
Empiricky vyskum v komunikacii so zakaznikmi, vonkajsie vplyvy na spravanie zakaznikov,
vseobecné a Specialne podmienky v krajinach V4.
Promotional plan. Segmentation of market, tools of marketing
4 communication. CS. GL
Plan propagacie. Segmentacia trhov, nastroje marketingovej komunikacie.
5 Creative Strategy of marketing communications. CS. GL
Kreativne stratégie v marketingovej komunikacii.
6 Marketing communications: Advertising. Promotion Opportunity. CS. GL
Marketingova komunikacia: Reklama. Propagacné prilezitosti.
7 Trade promotions and personal Selling in V4 countries. CS. GL
Podpora predaja a osobny predaj v krajinach V4.
8 Public relations (sponsoring). CS. GL
Vztahy s verejnostou a sponsoring.
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Direct marketing and internet. CS. GL

Priamy marketing a internet.

New trends in the marketing communications. CS. GL

10

Nové trendy v marketingovej komunikacii.

Comparison of marketing communication trends in V4 countries using the
previous Case studies and marketing research. CS.

11

Porovnanie trendov v marketingovej komunikacii pri vyuziti predchadzajucich
prezentovanych pripadovych studii a marketingovy vyskum.

Marketing communication in public administration. CS from V4 countries.

12

Marketingova komunikacia vo verejnom sektore. Pripadova stidia z krajin V4.

Final Exam, presentation of the students projects, written exam

13

Skuska, prezentacia seminarnych prac, pisomna skuska

Materialy k predmetu

o Zakladné:

CHOVANOVA SUPEKOVA, Sona et al. Marketing communications in the conditions of V4 countries. 1st ed. Nitra:
ForPress Nitrianske tlagiarne, 2016. ISBN 978-80-89731-25-1 (Pbk.)

e PELSMACKER, P D. -- GEUENS, M. -- VAN DEN BERG, J. Marketingovd komunikace. Praha: Grada Publishing, 2003.
600 s. ISBN 80-247-0254-1. [podrobnosti

e FORET, M. Marketingovd komunikace. Brno: Computer Press , 2011. 484 s. ISBN 978-80-251-3432-0. [podrobnosti

e Odporacana:

» KARLICEK, M. Marketingovd komunikace. Praha: Grada Publishing a.s., 2011. 213 s. ISBN 978-80-247-3541-2.
podrobnosti

* PRIKRYLOVA, J. -- JAHODOVA, H. Moderni marketingovd komunikace. 1. vyd. Praha: Grada, 2010. 303 s. Expert.
ISBN 978-80-247-3622-8.

Volitelné materialy
Pri materialoch v anglickom jazyku Studentom zabezpecime preklad. Prednasky a materialy z pripadovych studii.

Jazyk
Slovensky a anglicky (zabezpeceny aj preklad textov)
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https://is.paneurouni.com/auth/katalog/syllabus.pl?predmet=33656;jazyk=2;publikace=5518
https://is.paneurouni.com/auth/katalog/syllabus.pl?predmet=33656;jazyk=2;publikace=16750
https://is.paneurouni.com/auth/katalog/syllabus.pl?predmet=33656;jazyk=2;publikace=17977
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Harmonogram kurzu

Tyzdef Téma Pedagog Cas

27. 9. 1a12. Chovanova Supekova 9.20 - 12.35a 13.30 - 15.05
Case studies Chovanova Supekova 15.15 - 16.45

4. 10. 3.ab. Chovanova Supekova 9.20 - 12.35a 13.30 - 16.45

11. 10. 6. a8. Prusa 9.20 - 12.35a13.30 - 15.05
Case Studies Chovanova Supekova 13.30 - 16.45

18.10. 2. a4. Szwajca 9.20 - 12.35a 13.30 - 15.05
Case studies Chovanova Supekova 15.15 - 16.45

25. 10. 7.a11. Chovanova Supekova 9.20 - 12.35a 13.30 - 16.45
Case studies Chovanova Supekova

8. 11. 9. a10. Happ 9.20 - 12.35a 13.30 - 15.05
Case studies Chovanova Supekova 15.15 - 16.45

Harmonogram skusok

Datum Termin
6.12. 2017 0 10.00 1.
13. 12. 2017 0 10.00 2.
17. 1. 2018 o0 10.00 3.

Vypracovala garantka predmetu a projektu:
Doc. Ing. Sona Chovanova Supekova, PhD.
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