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Media Campaign

October – November 2016

30│9│2016



Target Group
Media Consumption Meter

 Internet is the dominant medium with the biggest reach and high affinity.

 Magazines are very good medium for building reach and awareness in Autumn. 

 OOH medias are limited in this period and have lower visibility. 

Size of TG: 1 121 830 people = 12,76% of population



Print campaign

Mediaplan contains selected print

titles focused on general interest –

dailies (Reflex, Instinkt, Tema, 

Tyden), supplements to dailies

(Ego),  social (Exkluziv, Story, 

Interview) and interest (Apetit, 

Masooo) which guarantee high

circulation and nationwide reach.

Combination of two formats

 ½ a 1/1 

Timing: 19.10. – 25.11.2016

No. of insertions: 12

Net reach: 20,21 %

Affinity: 1,9

Cost to Client: 14 377 USD



Print campaign
mediaplan

40 41 42 43 44 45 46 47 48

Net Reach GRP Affinity CPT (NN) 3.10 10.10 17.10 24.10 31.10 7.11 14.11 21.11 28.11

Printed Format Colourity Date per unit Total % % % % GRP GRP 9.10 16.10 23.10 30.10 6.11 13.11 20.11 27.11 30.11

ego! Economia, a. s. supplement 41 040 1/2 vert. 4C 24.10.2016 1 117 000 117 000 117 000 82,91 20 000 20 000 20 600 2,65 2,65 2,215 593,2 1 (4.11.)

Respekt Economia, a. s. weekly 45 210 1/2 vert. 4C 13.10.2016 1 120 133 120 133 120 133 83,35 20 000 20 000 20 600 4,58 4,58 2,334 343,4 1 (24.10.)

Reflex CZECH NEWS CENTER a.s. weekly Not provided 1/2 vert. 4C 10.10.2016 1 140 000 140 000 140 000 78,57 30 000 30 000 30 900 6,44 6,44 2,228 366,4 1 (20.10.)

Téma MaFra, a. s. weekly 65 070 1/2 vert. 4C 4.11.2016 1 140 000 140 000 140 000 82,14 25 000 25 000 25 750 1,87 1,87 1,664 1 051,0 1 (11.11.)

Týdeník Echo Echo Media, a. s. weekly (18 000) 1/1 4C 20.10.2016 1 149 000 149 000 149 000 76,31 35 294 15,00 30 000 30 900 --- --- --- --- 1 (4.11.)

Týden EMPRESA MEDIA, a. s. weekly Not provided 1/1 4C 31.10.2016 1 225 000 225 000 225 000 84,31 35 294 15,00 30 000 30 900 3,40 3,40 2,051 694,8 1 (14.11.)

Instinkt EMPRESA MEDIA, a. s. weekly Not provided 1/1 4C 10.10.2016 1 159 000 159 000 159 000 81,50 29 412 15,00 25 000 25 750 1,31 1,31 1,181 1 506,4 1 (20.10.)

Exkluziv EMPRESA MEDIA, a. s. biweekly 54 602 1/1 4C 31.10.2016 1 189 000 189 000 189 000 84,44 29 412 15,00 25 000 25 750 --- --- --- --- 1 (9.11.)

Story VLTAVA LABE MEDIA a. s. biweekly 41 375 1/1 4C 7.10.2016 1 199 000 199 000 199 000 82,26 35 294 15,00 30 000 30 900 1,28 1,28 1,165 1 844,5 1 (24.10.)

Interview EMPRESA MEDIA, a. s. irregularly 34 296 1/1 4C 7.10.2016 1 205 000 205 000 205 000 85,65 29 412 15,00 25 000 25 750 --- --- --- --- 1 (19.10.)

Apetit Burda Praha, spol. s r. o. monthly Not provided 1/1 4C 14.10.2016 1 160 000 160 000 160 000 70,59 47 059 15,00 40 000 41 200 2,54 2,54 1,564 1 237,6 1 (16.11.)

Masooo! Burda Praha, spol. s r. o. twice a year Not provided 1/1 4C 7.11.2016 1 150 000 150 000 150 000 76,47 35 294 15,00 30 000 30 900 --- --- --- --- 1 (25.11.)

Total 12 1 953 133 1 953 133 371 471 330 000 339 900 20,21 24,07 1,901 1 078,5 3 2 2 2 2 1
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Circulation Ad. format



PR Presentation on Forbes.cz

PR article Forbes.cz’s editor creates in 

cooperation with client, it can contain links, 

photographs, logos as per client's wish, 

estimated reads / 20-45 000

Online Partner 

Client's banner is visible next to articles with 

themes associated with client's business / 

food, wine, culture, etc. / for over a period of 2 

months

Event Partner

Partnership based on barter / client offers 

wine+20 000 CZK in exchange for visibility on 

all materials related to this prestigious event / 

Forbes invited most successful companies 

owned exclusively by Czech businessmen to 

talk about contemporary politics, economics 

and their relation to their country. The ranking 

is available http://www.forbes.cz/rodinne-

firmy/ (CZ only)

FORBES.cz
tailor-made coop. Czech mutation of worldwide known magazine, mostly 

recognized for their annual chart of wealthiest people. Covering 

waste number of themes – start-ups; economics, domestic-trade. 

Self-described as -

„The most optimistic magazine on Czech market.“



One of the largest publisher both in online and print, strong in 

economical and political themes. High affinity and affordable CPT 

in combination with large, first-load formats.  

Visitors

(real

users)

UU/week Page views
ATS

[hr:min:s]

Reach-

Internet

Affinity

Index-

Internet

Economia pack

News
403 260 94 094 13 224 759 0:33:57 27,90% 109,44

Economia pack

Business
306 662 71 554 3 150 233 0:08:46 21,21% 104,19

ECONOMIA

Format – Leaderboard 990x100(210)

Economical and business content
Economia.cz

Timing: 10.10. – 21.11.2016

Impressions: 2.324.000

Estimated clicks: 2.500

Cost to Client: 13.216 USD



Smaller website from Impression media portfolio. Good affinity 

and affordable CPT. Good and visible format 300x300 that users 

will see the moment they load the page. 

Strong in economics and local/global news. 

Visitors

(real

users)

UU/week Page views
ATS

[hr:min:s]

Reach-

Internet

Affinity

Index-

Internet

Tyden.cz 30 489 7 114 274 863 0:08:47 2,11% 105,61

Tyden.cz

Square 300x300

Local and Global News site
Tyden.cz

Timing: 10.10. – 21.11.2016 

Impressions: 178.500

Estimated clicks: 200

Cost to Client: 1.710 USD



The biggest social network in the

Czech Republic with wide range of

targetting options and high reach

among our target audience. 

With the reach&frequency format, 

we can limit the frequency in order

to maximaze reach of the campaign

within our target audience.

By promoting posts

Timing: 10.10. – 21.11.2016 

Estimated clicks: 15.820

Cost to Client: 2.727 USD

Exchange Rate: 1 USD = 24 Czk

Social Media
Facebook.com



Xaxis
Interest display

With targeting possibilities of 

programmatic buying we are able to 

target specifically our target 

audience within the most visited 

display inventory.

With the campaign-wide capping we 

can ensure that the message 

reaches the highest part of our TA 

possible.

Timing: 10.10. – 21.11.2016 

Impressions: 1.333.500

Estimated clicks: 1 000

Cost to Client: 3.420 USD



Digital campaign
mediaplan

41 42 43 45 46 47

10 17 24 31 1 7 14 21

16 23 30 31 6 13 20 27 (Kč) (%) (Kč) (Kč)

Special co-operation with Forbes.cz

Forbes www.forbes.cz All web Brand Voice

PR article; Forbes.cz editor creates article in co-operation with client; it 

can contain links, photographs, logos as per clien's wish, estimated 

reads / 20-45 000, article is on Homepage during a one month period, 

afterwards its archived thus searchable

PR Article X 180 000,00 CZK 58,33% 75 006,00 CZK 77 256,18 CZK

Forbes www.forbes.cz All web Partner Online 

We buy on time period model / 2 months, client's banner is visible next 

to articles with themes assosiated with client's business / food, wine, 

culture, etc. / publisher quarantees 5 articles/week and 50 000 IMP/week

640x240 X 140 000,00 CZK 53,57% 65 002,00 CZK 66 952,06 CZK

Forbes www.forbes.cz Print + Digital + Event Event Partner

Partnership based on barter / client offers wine+20 000 CZK in exchange 

for visibility on all materials related to this prestigeous event / Forbes 

invited most successful companies owned exclusively by Czech 

bussinessmen to talk about contemporary politics, economics and thei 

relation to their country. The ranking is available 

http://www.forbes.cz/rodinne-firmy/ (CZ only)

x X 175 000,00 CZK 88,57% 20 002,50 CZK 20 602,58 CZK

Display

PACK Economia Byznys

http://zpravy.aktualne.cz/ekonomika/, 

http://www.penize.cz, 

http://www.byznys.ihned.cz

Floating Leaderboard 990x100 161 000 161 000 161 000 161 000 161 000 161 000 1 127 000 214 130,00 CZK 30,00% 149 891,00 CZK 154 387,73 CZK

Pack Economia Zprávy

http://www.zpravy.aktualne.cz, 

http://www.domaci.ihned.cz, 

http://www.zahranicni.ihned.cz

Floating Leaderboard 990x100 171 000 171 000 171 000 171 000 171 000 171 000 1 197 000 227 430,00 CZK 30,00% 159 201,00 CZK 163 977,03 CZK

Týden www.tyden.cz All web Square 300x300 25 500 25 500 25 500 25 500 25 500 25 500 178 500 57 120,00 CZK 30,00% 39 984,00 CZK 41 183,52 CZK

Facebook

Facebook www.facebook.com Media Cost Website clicks Website clisk, targeting interests - Food/Drinks, TG 30-50 1200x628 860 860 860 860 860 860 6 020 30 100,00 CZK 30 100,00 CZK 33 110,00 CZK

Facebook www.facebook.com Media Cost Promoted posts Promoted posts produced by client, TG Fans, FoF and LaL 1200x628 1 400 1 400 1 400 1 400 1 400 1 400 9 800 29 400,00 CZK 29 400,00 CZK 32 340,00 CZK

Programmatic

Xaxis Xaxis Interest display Xaxis Interest display

Programmatic buying using biggest czech publisher's inventory, 

TG/Segments / Food/Wine, Fashion lover; TG FM 30-50 and ABC1 

(naitonal sociodemographic ranking, users with above-average income)

970x210, 300x250, 300x600, 

970x310, 300x300, 998x200, 

467x120

190 500 190 500 190 500 190 500 190 500 190 500 1 333 500 80 010,00 CZK 80 010,00 CZK 82 410,30 CZK

Administration

Adserving HMTL5 do 70 <10 mio Gemius 6 124,40 CZK 6 124,40 CZK 6 124,40 CZK

CELKEM: 550 260 550 260 550 260 550 260 550 260 550 260 3 851 820        1 139 314,40 CZK 484 593,50 CZK 654 720,90 CZK 678 343,79 CZK

Impression 3 851 820

GROSS COST 1 133 190,00 Kč

Discount 484 593,50 Kč

NET NET COST 648 596,50 Kč

TOTAL CLIENT NET COST 678 343,79 Kč

Overview

X

1 400

190 500

550 260

161 000

171 000

25 500

860

October 2016 November 2016

44
Web WWW Section Format Size IMP

Gross Discount NetNet Client Net
Notes 

X



 Cumulative reach of Print and 

Online campaign: 

 47,9% 1+ 

 28,6% 2+

 18,2% 3+

 Media Budget: 39.163 USD 

 Print: 13.073 USD

 Digital: 26.090 USD

Summary



We are planning 

beyond the 2016



During Spring 2017 we plan to have

consumer competition with one of the

biggest retailers in retail chain Albert

 Albert is the biggest retail chain

with 334 stores across Czech 

Republic

 On the Czech Market since 1990

 More than 17 000 employees

Retail Consumer
Competition



Tags on the Tarapaca bottles with

communication of competition

 There are stated competition rules:

 Timing

 How to join the competition

 Age (18+)

 Prizes

 Legal line (tbs.) = this must be

stated on the microsite

Woblers and Shelf stopers in the

store

Retail Consumer
Competition
Procedure

Wobbler



Microsite will be landing page as a 

click from banners:

 Competition mechanics:

 For registration to the

competition must be sent the

scan of the receipt with

 Name, address

 Phone number, email

 It is neccesary to keep the recept 

for whole campaign timing

Prizes:

 1st – triptour to Chile with visit of

the wineyard (for two persons)

 2 – 300th – sommelier set

 301 – 1000th - corkscrew

Microsite



Current MS is basically eshop for

many other (competitive) brands

Reco:

 Modern layout

 Autenthic Content

 Story behind the product

 Portfolio

 History of brand

 Social buttons

Cost to client: 2 500 USD

Later-on possible to extend the same

page for competition

Microsite


