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Opponent’s Review
Regarding application to obtain a scientific-pedagogical title of Professor
in the field of habilitation and inauguration proceedings Mass Media Studies

This review concerns the assessment of the candidacy of Doc. Ing. Soita Chovanova Supekova,
PhD, for the title of professor in the discipline of “Mass Media Studies”. It is based on the
analysis of submitted documents (list of publications with citations, evidence of meeting formal
criteria, and other attachments) and aims to provide a comprehensive evaluation of the

candidate’s academic achievements.

Doc. Ing. Sonia Chovanova Supekova, PhD, obtained her habilitation in the discipline of “Mass
Media Studies” in 2014. Since 2011, she has been affiliated with Paneurépska Vysoka Skola in
Bratislava, where she currently serves as a university professor at the Faculty of Mass Media
and the Department of Media and Marketing Communication. She also served as Vice-Dean
for Science and Research from 2022.

An important aspect of her career is her non-academic experience — she held the position of
General Director in the Department of Food Processing, Nutrition, and Trade at the Ministry of
Agriculture of the Slovak Republic. This experience brings a practical perspective to her
research, particularly in the areas of market dynamics, consumer behavior, and product

communication.

2) Publications
As of April 7, 2025, the candidate has authored 93 publications, including:
e Scientific publications: 15 (1 monograph, 6 book chapters or conference papers, 8
scholarly journal articles)

e WoS/Scopus-indexed publications: 3 (2 international, 1 domestic)
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o Published in Marketing and Management of Innovations, Journal of Retailing
and Consumer Services, and Journal of Food and Nutrition Research
o Other indexed publications: 42 (including articles, conference papers, and abstracts)

e Non-indexed publications: 7

Although some works are classified under different academic fields (e.g., food production,
economics), they exhibit a strong and evident connection to media and communication studies,
especially in areas such as:

o Media freedom in the European Union

e Marketing communication and consumer behavior

o Food quality and regional branding in the context of media

o Reputation risk and crisis communication

o Application of artificial intelligence in media

o Social representation (e.g., the role of women in hunting)
The candidate is a co-author of four academic textbooks and the author of various teaching
materials, including those focused on environmental education for preschool teachers. She has

also served as an editor of post-conference materials.

3) Citations

Doc. Sonia Chovanova Supekova has a total of 199 citations, including:

« 86 in internationally indexed publications (WoS/Scopus)

« 80 in other indexed sources

o Earlier data (until 2017) show 27 citations in international indexed publications and 6

in non-indexed foreign works

Her articles have been published in reputable journals ranked by JCR and Scimago (e.g., 1 in
Q1JCR,3inQ2,2inQ3,2in Q4; 3in Q1 Scimago, 3in Q3, 1in Q4).
Citation analysis demonstrates that her work is being used in research related to media,
communication, and marketing. For instance, her monograph on EU quality policy was cited in
a paper on economic myths and media manipulation. Other works have been cited in the context

of consumer behavior, risk management, and image strategy.



4) Teaching Experience

At Paneurdpska Vysoka Skola, she teaches courses in marketing and communication, which
are core areas of the discipline. She is a co-author of textbooks and educational resources and
has supervised numerous bachelor’s and master’s theses in “Media and Communication

Studies.” She also participated in the development and accreditation of academic programs.

5) Scientific and Organizational Activity

Doc. Chovanova Supekova:
e Isamember of reputable professional organizations
o Participates in national and international academic conferences
e Serves as a reviewer for academic publications
« Edits post-conference materials
e Isamember of academic committees, including professorial promotion committees

o Provides expert translations of specialized texts

6) Summary and Conclusion

Doc. Ing. Sona Chovanova Supekova, PhD, has a rich and interdisciplinary academic profile,
combining communication, marketing, and management with insights from agriculture,
economics, and food processing. Her research addresses consumer behavior, promotion, crisis
communication, and the use of media as persuasive and informational channels. She also
explores current topics such as artificial intelligence in media.

Her publication output (93 entries), presence in reputable journals (some ranked in high
JCR/Scimago quartiles), and citation count (199 total, including 86 in international databases)
demonstrate the high quality and impact of her work. Her dedication to teaching and
organizational engagement further confirms her academic competence.

Based on her documented achievements in research, teaching, and academic service, | conclude
that Doc. Ing. Sofia Chovanovéa Supekova, PhD, fully meets the requirements for the title of
professor in the field of habilitation and inauguration proceedings Mass Media Studies. Her

academic record is original, significant, and highly relevant to the field.

Rzeszow, 25/05/2025 prof. Stawomir Gawronski, PhD, DSc, EMBA
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Oponentsky posudok
Vv stvislosti so ziadost'ou o ziskanie vedecko-pedagogického titulu profesor

v odbore habilitaéného a inaugura¢ného konania Masmedialne Stadia

Toto preskiimanie sa tyka postdenia kandidatary Doc. Ing. Soni Chovanovej Supekovej, PhD.,
na vymenovanie za profesorku v odbore "masmedialne §tadid". Vychadza z analyzy
predlozenych dokumentov (zoznam publikacii s citdciami, doklady o splneni formalnych
kritérii a d’alSie prilohy) a jeho cielom je komplexné zhodnotenie vedeckych vysledkov

uchéadzacky.

Doc. Ing. Sona Chovanova Supekova, PhD., sa v roku 2014 habilitovala v odbore
"Masmedialne §tadia". Od roku 2011 je spojena s Paneurdpskou vysokou $kolou v Bratislave,
kde v su¢asnosti pdsobi ako vysokoskolska ucitel’ka na Fakulte masmédii a Ustave mediélnej a
marketingovej komunikacie. Od roku 2023 p6sobi aj ako prodekanka pre vedu a vyskum.

Dolezitym aspektom jej kariéry su hlavne neakademické skusenosti - zastavala poziciu
generalnej riaditel’ky odboru spracovania potravin, vyZivy a obchodu na Ministerstve
pddohospodarstva SR. Tieto skusenosti prindsaji do jej vyskumu prakticky pohl'ad, najmi v

oblasti dynamiky trhu, spotrebitel'ského spravania a komunikécie produktov.

2) Publikacie
Od 7. aprila 2025 je kandidatka autorom 93 publikacii, vratane:
e Vedecké publikicie: 15 (1 monografia, 6 kapitol v knihach alebo prispevkov na
konferenciach, 8 ¢lankov v odbornych casopisoch)
e Publikacie indexované WoS/Scopus: 3 (2 medzinarodné, 1 domaca)
o Publikované v casopisoch Marketing and Management of Innovations, Journal

of Retailing and Consumer Services a Journal of Food and Nutrition Research
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« Dalsie indexované publikacie: 42 (vratane &lankov, konferenénych prispevkov a
abstraktov)

e Neindexované publikacie: 7

Hoci niektoré prace st zaradené do inych vednych odborov (napr. vyroba potravin, ekondémia),
vykazuju silnu a zjavnu stvislost’ s medidlnymi a komunikacnymi Stidiami, najmé v oblastiach
ako napr:

e Sloboda médii v Europskej unii

e Marketingova komunikacia a spravanie spotrebitelov

o Kuvalita potravin a regiondlna znacka v kontexte médii

o Riziko straty reputécie a krizova komunikacia

o Uplatnenie umelej inteligencie v médiach

e Socialne zastipenie (napr. uloha Zien v polovnictve)
Kandidatka je spoluautorkou Styroch vysokoskolskych uc¢ebnic a autorkou réznych ucebnych
materidlov vratane tych, ktoré st zamerané na environmentalnu vychovu pre ucitelov

materskych $kol. Posobila aj ako editorka materidlov na vedeckych konferenciach.

3) Citacie

Doc. Sonia Chovanova Supekova ma spolu 199 citicii, z toho:

e 86 v medzinarodne indexovanych publikaciach (WoS/Scopus)

e 80 v inych indexovanych zdrojoch

o SkorSie udaje (do roku 2017) uvadzaja 27 citacii v zahrani¢nych indexovanych

publikéciach a 6 v neindexovanych zahrani¢nych pracach

Jej ¢lanky boli publikované v renomovanych €asopisoch hodnotenych podl'a JCR a Scimago
(napr. 1vQ1JCR,3vQ2,2vQ3,2vQ4; 3vQlScimago,3vQ3,1vQ4).
Analyza citacii ukazuje, ze jej praca sa vyuziva vo vyskume tykajicom sa médii, komunikacie
a marketingu. Napriklad jej monografia o politike kvality EU bola citovana v ¢lanku o
ekonomickych mytoch a medidlnej manipulacii. Dalsie prace boli citované v savislosti so

spotrebitel'skym spravanim, riadenim rizik a imidzovou stratégiou.

4) Skusenosti s vyucovanim

Na Paneurdpskej vysokej skole vyucuje predmety ako Marketing a Marketingova komunikacia



v digitdlnom priestore, Online marketing, ktoré su zakladnymi oblastami odboru habilitacného
a inaugura¢ného konania. Je spoluautorkou ucebnic a vzdelavacich zdrojov a viedla mnozstvo
bakalarskych a diplomovych prac v odbore "Medidlne a komunika¢né $tudia". Podiel'ala sa aj

na vyvoji a akreditacii akademickych programov.

5) Vedecka a organiza¢na ¢innost’

Doc. Chovanova Supekova:
e je ¢lenkou renomovanych profesijnych organizacii
e ucast na narodnych a medzinarodnych vedeckych konferenciach
e pdsobi ako recenzent akademickych publikécii
e Upravy materidlov konferencnych zbornikov, edita¢na ¢innost’

e je ¢lenkou akademickych vyborov vratane vyborov pre vymentivacie konania

poskytuje odborné preklady odbornych textov

6) Zhrnutie a zaver

Doc. Ing. Sonia Chovanova Supekova, PhD., ma bohaty a interdisciplinarny vedecky profil,
ktory spaja komunikaciu, marketing a manazment s poznatkami z pol'nohospodarstva,
ekonomiky a potravinarstva. Vo svojom vyskume sa zaoberda spotrebitel'skym spravanim,
propagaciou, krizovou komunikéciou a vyuzivanim médii ako persuazivnych a informacnych
kanalov. Skima aj aktualne témy, ako je umeld inteligencia v médiach.

Jej publikaény vystup (93 zaznamov), pritomnost’ v renomovanych ¢asopisoch (niektoré z nich
sa umiestnili vo vysokych kvartiloch JCR/Scimago) a pocet citacii (spolu 199, z toho 86 v
medzinarodnych databazach) svedcia o vysokej kvalite a vplyve jej prace. Jej zanietenost pre
vyucbu a organiza¢nu angazovanost’ d’alej potvrdzuje jej akademicku spdsobilost’.

Na zaklade jej zdokumentovanych vysledkov vo vyskume, vyucbe a akademickej sluzbe som
dospel k zaveru, ze Doc. Ing. Sotia Chovanova Supekova, PhD. v plnom rozsahu spiia
poziadavky na ziskanie titulu profesor v odbore habilitatného a inauguraéného konania
Masmedialne §tadia.. Jej vedecké vysledky su origindlne, vyznamné a vysoko relevantné pre

dany odbor.

Rzeszow, 25/05/2025 prof. Stawomir Gawronski, PhD, DSc, EMBA



